
Connecting Account Intent With Website 
Impact to Drive Pipeline & Revenue

Selected customers:

Customer Story:



What will we discuss?





About Hailo



About Hailo

CES 2020 Innovation 

Awards Honoree
EU Horizon 2020

Recipient

AI Semi Cool Vendor 
by Gartner

Best Edge AI 
Processor of 2021

A leading AI chipmaker for edge 

devices, founded in 2017

1st generation in MP

Headquartered in Israel with offices in 

USA, Germany, Japan, Korea, Taiwan

Patented structure-defined 

dataflow architecture

190+ employees with extensive 

experience from leading tech 

companies

Total $224M funding 

including Strategic Investors

             &

A growing worldwide partner 

ecosystem 



Intelligence Become a Necessity
Hailo’s Main Target Markets

Hailo’s technology is flexible and scalable, therefore relevant to various markets

Automotive 
Autonomous

Vehicles, ADAS 

Smart City 
Video

Analytics

Smart Home 
Security,

Assisted Living

Smart Retail
Cashierless Store, 

Inventory 
Management

Industry 4.0
Factory 

Automation





Hailo Marketing Overview



Target 
Audiences



Target Profiles:

AI Professionals, 

Both Tech and Business profiles



The Gap



Trendemon is a 

website journey 

orchestration 

platform.

We help B2B websites convert 

anonymous visitors into pipeline.



Coordinating data and actions around outcomes

Journey 
Orchestration

Journey Analytics

Attribution
Account-based 

Data

A/B Testing & 
OptimizationPersonalization

Business 
Outcomes

Operations

Data & Insights

1. B2B marketers are overwhelmed and 

cannot adopt any more tools.

2. They seek holistic, autonomous 

solutions to drive  revenue.

3. Journey Orchestration connects data 

and operations with a revenue-driven, 

self-learning decision engine. 

Why is this approach critical:



The Consumerization 

of the B2B Buyer 

Journey



The Self-E Era
Self-Exploration

Self-Education

Self-Evaluation



The Pain



The B2B 

Journey

The digital b2b buyer journey

Lead Opp.
Your

Website 

External Research, 

Reviews, WOM, 

Paid Media



The Chasm

Paid & Organic 

Channels Lead Opp.

30% of your opportunities drop here

Your

Website



Buyer-led &

Anonymous

90% of the Journey is Anonymous 

Lead Opp.



Journey Benchmarks







46% 

of visitors from verified accounts don’t move beyond to a 

second pageview. Ever.



The Playbook



The 

Feedback 

Loop Map digital journeys from 
initial touch to goal reached 

and see which assets 
impact successful journeys. 

Find which content impact 
business outcomes for 
which audience at which 
stage.

Automatically serve the most 
impactful assets to visitors at 

the relevant stage. 

1. Listen 2. Score & Sort

3. Serve



Hailo’s Pain







How Hailo is connecting 

Intent with Impact to 

drive revenue

















Assets’ Impact Q2/22



A magazine is a periodical publication, which can 

either be printed or published electronically. 

Achieving Goals

A magazine is a periodical publication, which can 

either be printed or published electronically. 

monitor finances
A magazine is a periodical publication, which can 

either be printed or published electronically. 

 Lead-Gen oriented journeys

Drive traffic 

from various 

sources

Identify & set 

personalized 

Journeys

Engage users 

with the right 

content

Track activity on  

account level

Flag 

high-intent 

accounts



Start with website 
Analytics

Top Traffic 

sources

Top Visited 

pages

Top 

Engaging 

content

Top 

Converting 

Assets



 Customers & SQLs 
Analytics

Top Traffic 

sources

Top Visited 

pages

Top 

Engaging 

content

Top 

Converting 

Assets



Run the same analytics exercise on 
SQLs and existing customers and partners

find the correlations !



Hilo HR Onboarding Presentation | 2022

The leading indicator of "ready for business" 

companies is increasing engagement and website 

visits by multiple users from the same company.

Key Takeaway



Things I've learned 
from this exercise

Don't try to force your users to one 

journey, learn from them

Visualized analytics tells the story, no 

need for magic numbers

Skip explaining about the rationale 

behind the journeys - share results 



Thanks for Joining!

Special Offer – 

Complementary Website Impact Audit

at trendemon.com/offer  

Selected customers:

http://trendemon.com/offer


Agenda

1. Introductions

2. Debbie background

3. Hailo overview (company, marketing, stack)

4. The Website Gap

5. General Benchmarks - Conversion rates, engagement with content, typical journey length, anonymous, 

account flow analysis)

6. The Hailo Story:

a. The challenge

b. connecting intent with impact

c. outcomes

i. Improving the flow in the website

ii. support buyer-led rather than coerce a sales-led approach

iii. intent = attention. How not to waste the attention your buyers are paying 

iv.  (3X conversion to pipeline)

7. Q&A and Other examples



Hilo HR Onboarding Presentation | 2022

looking at website analytics of existing customers, 

partners and SQLs shows that in many cases, the 

main indicator of "ready for business" companies is 

increasing engagement and website visits by 

multiple users from the same company.



What we do


